WHO ARE THE ESG INVESTORS

95 per cent of survey participants are currently investors, out of which, more than half hold
sustainability investments

W The proportion of Gen Z investors who were ESG investors was double that of Gen X and
baby boomers

m Gen Z respondents were more likely to have asked their financial advisor about sustainable
investments, or already hold them, compared to Gen X and baby boomers

W ESG Investors M Non-ESG Investors

IMPORTANT CAUSES

M Global warming was the top concern for all survey participants, regardless of age
M Younger investors paid more attention to the ‘social’ aspect of ESG

W Poverty, as well as inequalities and discrimination, were other issues younger
investors were concerned about
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ECO-FRIENDLY INVESTOR BEHAVIOUR

W Majority of survey participants across all age groups recycle waste

W Buying locally grown and organic products seems to be more prominent among
Gen Z consumers
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A generation gap-that’s what The Business
Times-Amundi ESG Investing Report found
when it comes to attitudes and actions
towards sustainable investing. But while
younger investors in Singapore pay more
attention to environmental, social and
governance (ESG) issues, the survey also
found that Gen X and baby boomers plan to
jump on this rising tide.

HOW IMPORTANT IS ESG

Gen Z survey participants were also more likely to consider
ESG issues to be important to their investment portfolios
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WHAT RESPONSIBLE INVESTING MEANS
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sector in responsible investing, compared with young millennials and older respondents
m Gen Z respondents were also the most skeptical on whether responsible investing was
an effective way to contribute to ecological transition
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Amundi Endowus

ASSET MANAGEMENT

It’s high time that ESG investing is widely considered an actual tool to
contribute to solving ongoing environmental and social changes. As a
financial institution with a long history in responsible investing, Amundi has a

role to play in joining hands with banks and other partners to construct
and offer meaningful solutions toward impactful changes.

While ESG investing is still nascent in Asia as compared to other markets, it is definitely

heartening to see that contributing towards a sustainable future through investing is fast

becoming a priority for many investors. At Endowus, we saw a 16X increase in clients holding an
Endowus ESG Portfolio as of end-May 2022. To drive even greater adoption of ESG investing, deeper
education can allow more investors to understand how they can not only do well, but also do good.
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